
Client Launch 
Guidelines & Report



Target Audience:
For the purpose of the initial client launch I wanted to attract current OU students to the 
page in order to establish legitimacy of the program as well as utilize my social media 
connections to build an audience following that I could trust. By establishing this fol-
lowing of the page I was able to better track the page’s reach to outside parties. In build-
ing legitimacy of the program I wanted to create a baseline knowledge of the program 
to the current OU population. Other freshman scholarship programs, such as PLC and 
PCS, are successful in their recruitment of high qualifying students to the University 
of Oklahoma in part because OU students are able to advocate for their legitimacy and 
prestige regardless of whether or not they are a part of the program. Utilizing current 
social media connections also allowed for me to control the narrative the page had for its 
initial launch.

Account Medium:
I chose Facebook as my platform in order to better the impact the current program’s 
social media has presently. The @OUHenderson Instagram and Twitter accounts have 
strong followings and are updated more consistently than that of their Facebook page. I 
thought it best to create a new Facebook account entirely rather than focus on the some-
what successful impact of the program’s Twitter and Instagram accounts.

Class Assignments:
I wanted to focus on sharing the program’s history through the client launch therefore I 
initially chose the Client Backgrounder and Client Fact Sheet as my first posted class as-
signments. Then I wanted to provide consistent forms of communication for those audi-
ence members desiring to make contact with the program. Therefore, I added the Gmail 
account and Google Voice number to the account’s information page. I concluded the 
last day of the client launch with the second infographic to provide faces to the programs 
leadership and establish a timeline as to the program’s founding and current state.

Initial Outreach
Initially I focused on current members of the Henderson Scholars Program as well as 
students at the University of Oklahoma. This allowed for me to build a solid/loyal au-
dience base. As time went on I began to see a few community members had joined the 
page and were interacting with the posts.



Daily Activity:

It was my hope to post at least once daily to the HSP page with meaningful con-
tent. Although I was able to post each day (minus May 4), I found it harder as the 
days went on to continue to find meaningful content off of the top of my head, 
therefore I had to become creative with what the program is currently doing and 
work to spin it in an appealing light to attract audience attention and approval. 

Day 1 – Initial Launch (May 2, 2017)
Today I created the page and attracted a number of initial users to the page. I 
wanted to ensure to have a strong profile and cover photo as well as a complete 
about and contact section. 

Day 2 –  May 3
On Day 2 I moved forward with establishing the program’s history by posting the 
client backgrounder as well as the client fact sheet. Looking back, I wish I had 
simply posted the backgrounder and withheld the fact sheet for a later date when 
I struggled to find meaningful content. On May 3, I also found use for posting an 
article in the OU Daily written by current scholar and Student Body President, 
J.D. Baker as it was timely in relation to finals preparation an the nearing of the 
end of Spring semester. It was this post that received the most audience interac-
tion.  

Day 3 – May 4
On Day 3 I took a break from posting as I believed that I would overwhelm the 
audience after having posted 3 times the day previous. On this day, I focused more 
on growing the pages audience to a higher number of people. 



Day 4 – May 5, 2017
On Day 5 I took the time to create a graphic that celebrated a service 
event the Scholars held on May 4. This post received the most interactions 
of any post during the launch and saw the most reach. 

Day 5 – May 6
Day 5 was another day that I had trouble deciding on content to publish 
to the page. As I knew scholars would be turning in their finalized service 
hours this week I thought it best to highlight the impact that the program 
has on the community and the anticipation of learning all that scholars 
had accomplished in this academic semester. 

Day 6 – May 7
On the final day of launch, I introduced Angie Wright as the director of 
the Henderson Scholars Program through use of one of the infograph-
ics created for this class. This post, so far, has reached the second highest 
amount of any post on the sight. 

**Overall though it was my intention to post on the page at a consistent 
time each day, I found myself posting somewhat sporadically. I found the 
most success in my posts that contained media and the least success with 
posts that were published late in the evening. 
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Ending Summary:

Posts with media went really well throughout this project, reaching more au-
dience members than any other type of post. One of the most general rules of 
social media is the fact that if you provide users with something creative to look 
at rather than just a text post, they are more likely to interact with it. I was also 
happy with the overall content of the about page, being able to utilize things 
from past assignments, such as the Google contact information provided for a 
more consistent look for the program. 

I wish I had focused more on building a broader audience rather than simply 
positing meaningful content. I think it is important to have impactful people 
reading your work more so than to simply have the work present. I also should 
have created a more consistent schedule of posting. As I said in my daily re-
ports, my posts became rather sporadic based on my schedule for that particu-
lar day, and I saw harm for the posts that were published later in the day com-
pared to those during prime hours. 

I learned very much about the “why” behind what we have completed through-
out this course. Being able to actively engage with your audience played a large 
role in the success of this assignment. I found that when I set aside an adequate 
amount of time to craft a post and publish it during primetime, it would receive 
a large amount of success but if publishing the post was a result of a rush, it co-
incidently didn’t do very well.

In the future I will do better to plan my posts as well as be strategic when I es-
tablish my audience base. I will also focus more on media related posts in gen-
eral and finding more meaningful media to post. I will recommend to the Hen-
derson Scholars Program staff that they utilize this Facebook page in the future 
in order to keep their social media presence consistent and effective. 


